
Stewarded by GO2 for Lung Cancer

2024 Annual Report

January 2025
lcam.org



2024 Annual Report

page 2lcam.org

The Year in Review

It’s been a busy year for the LCAM Coalition. We began the year by changing the 

name of the Coalition to the Lung Cancer Awareness Movement Coalition. This change 

completes the Coalition’s journey over the last few years from a small, primarily North 

American coalition that undertook activities during Lung Cancer Awareness Month into 

a global movement that raises awareness year-round. This transition, over time, reflects 

the reality that lung cancer impacts people every day—and that awareness must 

likewise take place 365 days a year to e�ectively share knowledge and inspire action on 

a global scale. 

This year, the LCAM Coalition welcomed our first members in Canada and Australia, 

attended the World Conference on Lung Cancer in late summer, and ended 2024 with 

a campaign across six countries in three world regions. Today, the LCAM Coalition 

comprises nearly 50 partners from the Middle East to the South Pacific. 

The Coalition, stewarded by GO2 for Lung Cancer, looks forward to continuing our 

mission of transforming lung cancer survival by raising awareness about the importance 

of early detection, treatment, and research. Thank you for being part of this movement.
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The LCAM Coalition brought together the global lung cancer community by hosting a 

cocktail party to kick o� this year’s World Conference on Lung Cancer (WCLC) in San 

Diego. The networking event was held on a beautiful rooftop venue overlooking the bay. 

The LCAM Coalition members enjoyed the opportunity to network, meet new friends, and 

share how lung cancer survival is being transformed worldwide. As we steward forward 

into 2025, we plan to stay in touch, come together at more events such as WCLC, and 

continue our global advocacy endeavors.

World Conference on Lung Cancer Cocktail Reception

GO2 for Lung Cancer’s President and CEO, Laurie Ambrose, welcomes the global lung cancer 
community at the LCAM Coalition’s cocktail reception at the WCLC.
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Raising Awareness about the Global Movement to 
Transform Survivorship

The LCAM Coalition undertook a digital campaign from August 1 to October 24 to reach 

members of the global lung cancer community and educate them about the LCAM 

Coalition and the work we are doing to raise awareness. The core audience was attendees 

at the World Conference on Lung Cancer.

The campaign featured a mix of 

programmatic and social media advertising. 

The programmatic ads included native, 

animated display, in-banner video display, 

and video ads. Four social media ads—two 

images and 15- and 30-second videos—

were also deployed. The image ads 

generated almost 16,000 clicks. The video 

ads were also highly successful, with a 

click-through rate three times higher than 

the industry average.

Overall, the campaign engaged 18,300 users 

from 79 countries, leading to almost 24,000 

visits to lcam.org. Of those, nearly 5,500 

engaged with our content for an average of 

53 seconds per session.
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Raising Awareness about the Global Movement to 
Transform Survivorship
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From the Americas to the South Pacific

The LCAM Coalition launched a six-country, dual-language, digital and social media 

campaign around Lung Cancer Awareness Month to raise awareness about lung cancer’s 

global impact. The campaign targeted audiences in Argentina, Chile, Canada, the United 

States, Australia, and New Zealand.

The campaign, which ran from October 19 to December 13, educated people about key 

global lung cancer facts. It fea nd social media ads, including tured a mix of programmatic a

Google paid search campaigns in the six countries that drew in highly engaged users. 

The YouTube video ads were clicked on, engaged with, and/or viewed over 614,000 

times. Social media ads on Facebook, meanwhile, were shared and engaged with almost 

4,500,000 times.
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From the Americas to the South Pacific

The programmatic ad campaign generated 13.9 million impressions and 33,301 clicks 

across display, native, video, audio, and CTV formats. The social media campaign 

generated 28,801,633 impressions and reached 8,602,517 people. The result was almost 4.5 

million post engagements, including 101,557 clicks and 51,800 reactions on the Facebook 

ads.

As part of the campaign, the LCAM Coalition also created a social media toolkit on lcam.

org featuring shareable graphics. They highlight key global lung cancer stats and provide 

an easy way for people to share the facts about lung cancer with their family and friends. 

Every share matters and helps to spread awareness and educate people about the facts 

and impact of lung cancer around the world.
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From the Americas to the South Pacific
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From the Americas to the South Pacific



2024 Annual Report

page 10lcam.org

Our Sponsors

Thank you to the LCAM Coalition’s sponsors for their generous support.

ONCOLOGY
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About the LCAM Coalition

The LCAM Coalition is a global coalition created to transform lung cancer survival by 

raising awareness about the importance of early detection, treatment, and research.


